industry products until 2016 require the long-term state policy toward agriexport growth.
There is a clear trend of increasing food export to the EU countries. However the article
highlights some obstacles of mutually beneficial trade expansion. The possibilities of
increasing raw materials exports are quite limited. That is why a more diversified export is
needed for strengthening the competitive positions of domestic agrifirms on the global food
markets. The methods of global competitive positioning can stimulate increased share of
high value added processed agricultural goods.

Some shortcomings of oriented on exports and monoculture agricultural production
system have been discussed in the article in the context of socio-economic and environmental
Issues.

The monitoring of agricultural commodities movement trough the export logistics
supply chains can reflect the consumers’ requirement for quality and safety standards.

Key words: export-oriented activities, agrarian sector of the economy, competitive
positioning, the monitoring of logistics supply chains.
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Foundation of the problem. Modern globalization processes affect the
development of tourism industry in Ukraine. Unsatisfactory indicators of tourism
development in some regions of Ukraine against growing level of competition in
others require a number of measures for strengthening the role of the state in the
tourism area and optimizing the measures to ensure the development of tourism
industry.

The development of tourism in different regions of Ukraine has differences.
The most popular region of Ukraine for domestic tourism in 2017 was Kyiv region
(5 million 684 thousand tourists). Also, the leaders in terms of the number of visits
by Ukrainians during the summer season in 2017 were the following regions:
Odesa - 1303.4 thousand people (10.4%), Kherson - 1004.6 thousand people (8%),
Zaporizhzhia - 791.3 thousand people (6.3%), Lviv - 721.9 thousand people
(5.7%), Ivano-Frankivsk - 528.6 thousand people (4.2%), Mykolaiv - 491.1
thousand people ( 3.9%).

The absence of regions included in the Central Ukraine in the list of tourist
leaders of Ukraine is connected with insufficient revealing of their tourism
attractiveness. Vinnytsia, Dnipropetrovsk, Kirovohrad, Poltava and Cherkasy
regions which have significant tourism potential are in the cultural-and-historical
region of the Central Ukraine [4]. There are 580 architectural and urban
monuments, 1507 archeological monuments, 1660 historical monuments, and 98
monuments of monumental art are on state register in Vinnytsia region [8]. There
is a cradle of Trypillian culture in Cherkasy region which gained the greatest
prosperity between 5500 and 2750 B.C., and is one of the main ancient crop
cultures of copper age. 9 national and state historical-and-cultural and natural
reserves are situated on the territory of the region [4].

Dnipropetrovsk region is known by Ukrainian decorative-and-ornamental folk
painting «Petrykivsky rozpys (painting)», which is included in the Representative
List of the intangible cultural heritage of humanity of UNESCO [1]. Kirovohrad
region is interesting and rich in archaeological terms - fossil monuments were
found here, testifying the man's presence on the lands of modern Kirovograd area
from the times of the late Paleolithic age [3]. 169 territories and objects of natural-
and-reserve fund, mineral springs, about 50 monuments of Scythian-and-Sarmatian
age, and a considerable number of historical-and-cultural objects were opened for
tourists in Poltava region [8]. This is only a tiny part of tourist facilities that form
tourism attractiveness of the Central Ukraine and can be attractive for both
domestic and foreign tourists. However, there is still a low level of tourism flows
in the categories of domestic and inbound tourism because of improper use of

70



existing tourism and reactionary attractions in the regions of the Central Ukraine.

Analysis of recent researches and publications. Scientific works of a
number of scientists are dedicated to the study of tourism attractiveness of Ukraine.
Thus, Boika M.H. having examined tourism profile of Ukraine for the period of
2006-2009, confirms that the development of national tourism is characterized by
structural imperfection, regional deformity and imbalance, which requires more
active participation of state structures in the field of sectoral regulation and
purposeful policy for tourism appearance at the world level [2, p. 37]. The works
of Korol O.D. are dedicated to study of the influence of inbound tourism flows on
determining the attractiveness for foreign tourists of one or other country
regardless of its size [5, p. 193].

Research methodology. Theoretical and methodological basis of the study
were the fundamental provisions of modern economic theory, the work of foreign
and domestic scientists, the development of research institutes, the current
legislative and regulatory acts in the field of agriculture.

Empirical and theoretical methods, such as dialectical, historical, were used in
the research process; comparison, statistical grouping, graphic. In addition, the
following methods were used: abstract-logical, generalization and others.

Results of the research. Approximately 10 million domestic tourists were in
Ukraine in 2017. However, these data are mediated, because statistics of domestic
tourists takes into account only those who are officially registered. Significant
decrease in tourism flow (in particular, data from Crimea and occupied territories
in Donbass are not taken into account) with gradual growth in next years according
to the data of the State Statistics Committee of Ukraine in 2014 was observed. At
the same time, only 322 thousand of tourists out of 2.4 million officially registered
tourists traveled throughout Ukraine in 2014, the total number of official tourists
increased to 2.8 million, and domestic tourists to 477 thousand people in 2017
according to the State Statistics Committee [5].

The level of inbound and outbound tourism is monitored according to the data
of the State Border Guard Service of Ukraine, but the level of domestic tourism is
counted only by reports of tour operators, hotels, enterprises of the sanatorium-
and-resort complex. However, not all of them work legally and provide exact
reporting data.

It is difficult to estimate its volume because of the considerable shadowing of
the domestic tourism market. One of the possibilities is the use of mediated data.
For example, tracking the movements of mobile users. In Ukraine, about 10
million users traveled out of their region and stayed in other areas for more than
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one day, including lodging for the night, meals, etc. in the first half of 2017 [6].
The flow of tourists within the regions of the Central Ukraine is characterized
by a low level in comparison with data within Ukraine (Fig. 1).
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Fig. 1. Dynamics of the number of tourists serviced by tour operators and

travel agents in the regions of the Central Ukraine, persons*
* Grouped by the author on the basis on data from the State Statistics Committee of Ukraine

Tourist trips to the territory of the regions of the Central Ukraine in 2017 were
done by 2930373 people, however, this index was 18.8 times smaller and was
156119 people in 2011. Dnipropetrovsk region (75526 people in 2017), Vinnytsia
region (38634 people in 2017) and Cherkasy region (20953 people in 2017)
became the leaders among the regions of the Central Ukraine.

During the reserched period, there was an increase in the number of tourists
who wanted to visit tourist attractions of Ukraine (in 1.5 times) from 1840483
people in 2011 to 2806426 people in 2017, respectively. However, specific share
of the regions of the Central Ukraine in terms of the tourists number serviced by
tour operators and travel agents for the period of 2011-2017 decreased by 2.69%.
This index indicates a decrease in the level of interest in tourist attractions in the
Central Ukraine. One of the reasons is a poor road condition which significantly
reduces the attendance of these regions. The worst road quality was in Cherkasy
region according to the results of 2017. In addition, the need to increase the level
of advertising on the promotion of tourist attractions of these regions is for
increasing the flow of tourists and promotion of tourist product abroad.

Significant role in increasing the flow of tourists to these regions belongs to
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tourism operators who work in the market (Figure 2).
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Fig. 2. Dynamics of the number of tourism activity subjects,

serving tourists in the regions of the Central Ukraine, units*
* Grouped by the author on the basis on data from the State Statistics Committee of
Ukraine

For the period of 2011-2017, the number of tour operators worked in the
regions of the Central Ukraine decreased by 28 units, travel agents by 87 units,
subjects carrying out excursions by 3 units. In general, the number of tourism
activity subjects in the tourist market of the regions of the Central Ukraine
decreased by 118 units during the period under research.

There was no one tour operator registered in Poltava and Kirovohrad regions
at the end of 2017. There was no one subject carrying out excursion activity
registered in Dnipropetrovsk region. The largest number of tour operators and
travel agents in 2017 was registered in the Dnipropetrovsk region (12 and 313
units, respectively).

Tour operators and travel agents generally work in the direction of sending
Ukrainians abroad. Excursion offices interested in revealing the tourist potential of
the region within which they operate can increase the flow of tourists in the regions
of the Central Ukraine.

The number of travel passes sold by travel agencies in 2017 indicated the
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decrease in the flow of tourists who traveled within the regions of the Central
Ukraine. In general, the official number of sold passes in the regions of the Central
Ukraine was 60226 in 2017. From this number, 7041 passes were sold to citizens
of Ukraine for travels within Ukraine and only 182 were used by foreigners to
travel within Ukraine,

The higher specific share of Ukrainians who traveled within Ukraine was
recorded in Kirovohrad region (36.8%), less number in Cherkasy region (16.5%)
and Dnipropetrovsk (11.9%) speaking about the total amount of tourist passes sold
in 2017 by travel agents. Only 1.5 and 7.6% were Ukrainian citizens traveling
within Ukraine from the total number of trips carried out by travel agents of
Vinnytsia and Poltava regions in 2017. Only in Poltava region foreigners made 181
trips which was 2.1% travelling within Ukraine from the total amount of tourist
passes in 2017.

In general, in 2017, a specific share of regions in Central Ukraine was 26.6%
from the total volume of tourist passes sold by travel agents including 11.3% to the
citizens of Ukraine for travelling within Ukraine, 18.4% for foreigners travelling
within Ukraine. Poltava region is preferable among foreign citizens desiring to
travel through the Central Ukraine and Kirovohrad region - among Ukrainians.

The purpose and type of tourism chosen by domestic and foreign tourists
depend on various factors: having and duration of free time; age, gender, state of
health, level of spiritual development, personal tastes and financial well-being;
variety of natural conditions of the tourist region and seasonality; availability of
certain means of transportation.

The flows of inbound, outbound and domestic tourism in the regions of the
Central Ukraine have a similar tendency as in other regions of Ukraine (Table 1).
The flow of tourists who left the region was higher than the flow of domestic and
foreign tourists like in previous years in the studied region of Ukraine in 2017. In
general, tourists who left Ukraine from the central region abroad were 12.2 times
more than domestic tourists.

There is a boom of domestic tourism since 2017 till present day. There was an
understanding in many settlements that a small town or village might be interesting
for tourism, which in turn - the opportunity for the development of the settlement
itself. In addition, towns and villages around various reservoirs are becoming a
new tourist attraction especially those who are looking for an alternative to the
traditional beach holiday on the coast of the Azov and Black Seas.

Since decentralization involves the transfer of responsibilities and resources
to the regions, tourism industry itself has all the chances to use resources and
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provide regions with replenishment. Almost all regions of Ukraine identified
tourism as one of the key ways of economic development. There is an increase in
the level of tourism financing from local budgets and accordingly the level of
responsibility for income from this sphere. Tourism is the fastest way to create
working places, and hence to receive budget revenues. However, the strategy of
tourism development on the local levels must be necessarily connected with the
strategy of region development.

Ukrainian domestic tourist is basically independent. He books
accommodation and buys tickets himself and rarely uses the services of specialized
companies. He goes in short journeys for 2-3 days several times a year. Domestic
tourist becomes more exigent, due to the opening of borders with the EU, he is
aware of another level of service and requires appropriate level of service in his
country.

Showing of tourist attractiveness of the Central Ukraine depends on the
development of transport infrastructure. The flow of visitors depends on the
possibility or impossibility to get somewhere. And in this issue, statistics is not yet
on the side of the development of tourist potential in Ukraine.

Table 1. Distribution of tourists serviced by travel agencies by travel
purpose and tourism types in 2017 in the regions of the Central Ukraine,

persons*
Including by travel purpose
Inclu
S £ % d
— [75) = 7]
Indicator g |25 ¢ |8 = |2 | o 9
i 2 3 |8 | € % S | renof
2L % 18|83 0-17
E = c
Domestic tourists 8387 | 48 | 8151 (171 | 7 0 |10 | 2060
Inbound foreign tourists 174 22 152 0 0 0 0 0
Outbound tourists 102562 | 390 (10193158 | 77 | 0 |106 (16105

* Grouped by the author on the basis on data from the State Statistics Committee of Ukraine

Only 10 thousand kilometers of public roads in Ukraine of 170 thousand
kilometers do not need to be repaired - that is less than 6%. The worst highways of
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state importance are in Cherkasy, Mykolaiv, Luhansk and Donetsk regions
according to the Ministry of Infrastructure.

Tourists have the opportunity to discover picturesque spots and interesting
destinations with each their travels, and are concerned that local residents do not
understand the benefits of increasing the tourism attractiveness of their place of
residence. Communities are usually passive and do not create the necessary
infrastructure around them to reveal tourism attractiveness. Locals themselves are
interested in opening a small business aimed at tourists. Beautiful nature or
historical monuments are not enough, tourists should be able to choose
accommodation, meals or transportation. Currently, in most regions of Ukraine
there is lack of expert support, dialogue with authorities and confidence among the
participants of local and regional tourism markets.

Conclusions. The Central Ukraine needs significant investments in the
development of tourism infrastructure. Placement of clear signs to the most famous
monuments, roads of excellent quality with recreation areas with all conveniences,
places for auto-camps, location of tourist centers, where tourists can get all the
necessary information about the region. Accommodation facilities require a
European level of service and excellent service to attract domestic and foreign
tourists.
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Annomauyusn

Tumuyk C.B., Hewyaoum JI.M., Cakoecoka O.M.
Typucmuueckas npuenekamenbHOCHb YEHMPATbHOU YKpauHl

B cmamve obocnosano enuanue mypucmuueckou npuelekamenbHOCmu Ha pazeumue
9KOHOMUKU peauoHna. Ilokazan  ypoeewb mypucmuyeckux HnOMOKO8 NO pPe2UOHAM
Lenmpanvnoti Ykpaunsei. [lpoananusuposano cocmosnue mypucmuiecko2o polHKa pecuoHo8
Llenmpanvhoti Ykpaunvl 6 uacmu Oeucmeyrouux cyOvbeKmos mypuzma, U008 mypusma u
yeanu noe3ook. Jloxazana 6axCHOCMb pa3sUumusi Mypucmudeckou UH@pacmpykmypvli u
OeMOHCmpayuu mypucmuieckou npusiekamenrvHocmu Llenmpanvnou  Yxpaunvl, umo
cKascemcs Ha ygenudenuy 00X00OHOU 4acmu KaK Hacenlenus, maxk u Mecmusix 01004cemos 6
Yenom.

Cospemennvie npoyeccvl 2no0banusayuy GIUAIOM HA paA3GUMUe MypUCmuyecKot
ompacau  Vkpaunvl. HeyoosnemeopumenvHvle nokazamenu pazeumus mypusma 8
OMOeNbHbIX pecuoHax YKpaunvl mpebyrom pada mep no YCUleHuio poiu 20cyoapcmed 6
mypucmu4eckol cgepe U ONMUMUZAYUU MEPONPUAMULL N0 0DecneyeHuio pazeumus
MYypUCmu4eckoti Ompaciu.

Yemanoeneno, umo yposenv 6ve30H020 U 6b1€30HO20 MYPUIMA OMCAEHCUBAENCI NO
OAHHBIM NOZPAHUYHOU CIYHCObI YKPAUHbL, HO YPOBEHb HYMPEHHE20 MYyPUMa Y4umvléaemcs
UCKTIIOYUMENbHO NO Omuyemam myponepamopos, 20CMUHUY, NPeonpusmuii CaHamopHo-
Kypopmuo2o komniexkca. OOnaKko me 6ce u3 HUX pabomaiom Je2aibHO U NOOAIOm MOYHble
omuemnvle OaHHvle. MMeHHO 6 643U CO 3HAYUMENbHOU meHu3ayuel 6HYmpeHHe20
MYPUCIMUYECKO20 PLIHKA, OYeHUmMb e20 00vem cioxicHo. OOHOU U3 803MONCHOCIELL S6AeMC S
UCNONb308AHUE KOCBEHHbIX OaHHblX. Hanpumep, omciexcusas nepemeujeHuamu abOHeHmo8
MOOUNBHOU C8A3U.

C 2017 2. u 0o cux nop nabarooaemcs 6ym mypuzma. Bo mHo2ux HaceneHHbIX NYHKMAax
NOABUNOCL NOHUMAHUE, YMO HeOONbULOU 20pOOOK UL 0epPeHsl MOdcem OblmMb UHMEPEeCHbIM
01 Mypusma, a 9Mo 6 C80I0 04epedsb - BO3MONCHOCHb OJisl PAZGUMUSL CAMO20 HACENEHHO20
nynkma. Kpome moeco, 2opooa u cena y pasiuuHulX 6000€MO8 CMAHOBAMCA HOBOU
npumankou 0ai mypucmos. Ocobenno mex, Kmo uwem aibmepHamugy mpaouyuoOHHOMY
NIAACHOMY OmMObIXY Ha nobepedcve A306cko2o u Yeprozo mopeii.

Ilockonvky Oeyenmpanuzayus npedycmampueaem nepeoaiy OMEemcmeeHHOCmU U
Pecypcos pecuoHam, cama mypucmuyecKkdas Ompacilb umeem 6Ce WIAHCLL UCHONb3068aAMb
pecypcwl u obecneyums nonoaHenue peuonos. Iloumu ece pezuonvl Yxpaunvl onpedenunu
MYpusm Kax 0OUH U3 KI04esvlx nymeil IKOHOMUUECKO20 pa3sumus. Yeeauuusaemcs yposetsb
Qunancupoganus mypuzma U3 MeCmHbIX 0I00XHCEeMO8 U COOMBEMCMEEHHO YPOBEHb
0mMeemcmeeHHOCmuY 3a 00X00bl om 3mou cgepvl. Typusm asnsiemcs camvim ObICMPbIM
cnocobom co30anus pabouux mecm u, Cie008amenbHO, NOJYYEHU 00X0008 OH0cema.
Oonako cmpamezus pazgumus mypusma Ha MeCmHOM YPOGHE 00JNCHO Dblmb 00:13amenbHO
ceA3ana co cmpamezueli paseumusl pecuoHa.

Knwouegvie cnosa: mypucmuueckas npusiekamenbHOCmb, MypUCmuyeckui OusHec,
mypucmuyeckas noe3oKkd, 6HYmpeHHULl mypusm, 6be30HOL MypPu3m, Cepsuc.
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Annotation

Tymchuk S. V., Neshchadym I. M., Sakovska O. M.
Tourism attractiveness of central Ukraine

The article substantiated the influence of tourism attractiveness on the development of
the region's economy. The level of tourism flows concerning the regions of the Central
Ukraine was deternimed. The state of the tourism market of the regions of the Central
Ukraine in the part of functioning tourism subjects, types of tourism and the purpose of
travels was analyzed. The importance of tourism infrastructure development and showing of
tourism attractiveness of the Central Ukraine, that will affect the increase of income part of
both the population and local budgets in general was proved.

Modern processes of globalization influence the development of the tourism industry in
Ukraine. Unsatisfactory indicators of tourism development in some regions of Ukraine
require a number of measures to strengthen the role of the state in the tourism sector and to
optimize measures to ensure the development of tourism industry.

It is established that the level of inbound and outbound tourism is monitored according
to the data of the border service of Ukraine, but the level of domestic tourism is calculated
solely according to the reports of tour operators, hotels, enterprises of the sanatorium and
resort complex. However, not all of them work legally and provide accurate reporting. It is
difficult to estimate its volume due to the significant shadowing of the domestic tourism
market. One possibility is to use indirect data. For example, tracking the movements of
mobile subscribers.

From 2017 to the present, there is a boom in domestic tourism. In many settlements it
became clear that a small town or village can be interesting for tourism, which in turn is an
opportunity for the development of the settlement itself. In addition, towns and villages near
various reservoirs are becoming a new attraction for tourists. Especially those looking for
an alternative to a traditional beach holiday on the coast of the Azov and Black Seas.

As decentralization involves the transfer of responsibilities and resources to the
regions, the tourism industry itself has every chance to use resources and to replenish the
regions. Almost all regions of Ukraine identified tourism as one of the key ways of economic
development. The level of financing of tourism from local budgets increases and the level of
responsibility for revenues from this sphere is increasing. Tourism is the fastest way to
create jobs and, consequently, to generate budget revenues. However, the strategy of tourism
development at the local level must be necessarily linked to the development strategy of the
region.

Key words: tourism attractiveness, tourism business, tourist trip, domestic tourism,
inbound tourism, service.
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